
Moving Industry’s Technology Market Map
CRM

Visual Identity Guidelines v.1.2 4

Dispatch & Scheduling

Grayscale version

Our logo is made of two elements i.e. the logo
icon and the logotype. The shapes in the icon
combine hard and angular edges, giving our
logomark a sense of structure and precision,
with soft and rounded edges outside of the
icon give our brand a more human approach.

The wordmark spells the brand name in letters
that feel structured and accessible, emphasizing
both the power and simplicity of the product.

The Supermove logo is one of the key tools to
communicate the story and values behind
our brand.

Vertical logo
Color version
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Accounting & ERP Estimating

Grayscale version

Our logo is made of two elements i.e. the logo
icon and the logotype. The shapes in the icon
combine hard and angular edges, giving our
logomark a sense of structure and precision,
with soft and rounded edges outside of the
icon give our brand a more human approach.

The wordmark spells the brand name in letters
that feel structured and accessible, emphasizing
both the power and simplicity of the product.

The Supermove logo is one of the key tools to
communicate the story and values behind
our brand.

Vertical logo
Color version
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Inventory Management

Grayscale version

Our logo is made of two elements i.e. the logo
icon and the logotype. The shapes in the icon
combine hard and angular edges, giving our
logomark a sense of structure and precision,
with soft and rounded edges outside of the
icon give our brand a more human approach.

The wordmark spells the brand name in letters
that feel structured and accessible, emphasizing
both the power and simplicity of the product.

The Supermove logo is one of the key tools to
communicate the story and values behind
our brand.

Vertical logo
Color version
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Payments
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Automation

Grayscale version

Our logo is made of two elements i.e. the logo
icon and the logotype. The shapes in the icon
combine hard and angular edges, giving our
logomark a sense of structure and precision,
with soft and rounded edges outside of the
icon give our brand a more human approach.

The wordmark spells the brand name in letters
that feel structured and accessible, emphasizing
both the power and simplicity of the product.

The Supermove logo is one of the key tools to
communicate the story and values behind
our brand.

Vertical logo
Color version
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Storage 
Management

Grayscale version

Our logo is made of two elements i.e. the logo
icon and the logotype. The shapes in the icon
combine hard and angular edges, giving our
logomark a sense of structure and precision,
with soft and rounded edges outside of the
icon give our brand a more human approach.

The wordmark spells the brand name in letters
that feel structured and accessible, emphasizing
both the power and simplicity of the product.

The Supermove logo is one of the key tools to
communicate the story and values behind
our brand.

Vertical logo
Color version
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Booking Management

Grayscale version

Our logo is made of two elements i.e. the logo
icon and the logotype. The shapes in the icon
combine hard and angular edges, giving our
logomark a sense of structure and precision,
with soft and rounded edges outside of the
icon give our brand a more human approach.

The wordmark spells the brand name in letters
that feel structured and accessible, emphasizing
both the power and simplicity of the product.

The Supermove logo is one of the key tools to
communicate the story and values behind
our brand.

Vertical logo
Color version
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Virtual Surveying

Grayscale version

Our logo is made of two elements i.e. the logo
icon and the logotype. The shapes in the icon
combine hard and angular edges, giving our
logomark a sense of structure and precision,
with soft and rounded edges outside of the
icon give our brand a more human approach.

The wordmark spells the brand name in letters
that feel structured and accessible, emphasizing
both the power and simplicity of the product.

The Supermove logo is one of the key tools to
communicate the story and values behind
our brand.

Vertical logo
Color version
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Truck GPS Tracking

Grayscale version

Our logo is made of two elements i.e. the logo
icon and the logotype. The shapes in the icon
combine hard and angular edges, giving our
logomark a sense of structure and precision,
with soft and rounded edges outside of the
icon give our brand a more human approach.

The wordmark spells the brand name in letters
that feel structured and accessible, emphasizing
both the power and simplicity of the product.

The Supermove logo is one of the key tools to
communicate the story and values behind
our brand.

Vertical logo
Color version
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